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Collaboration

Provocateurs in Provence

Avant-garde, provocative, stunningÑbut what ma y be most remarkable about thecamp is
how it nurtures innovation.
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https://www.steelcase.com/research/topics/collaboration/
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A NEW IMPETUS TO CREA TIVITY

��'5)$).'�02).#)0,%�&/2�4(%#!-0�)3�4/�"2).'�4/'%4(%2�05",)#�!.$�02)6!4%�/2 '!.):!4)/.3��$)A%2 %.4�!'%3�!.$

6!2)%$�3+),,�3%43��? (%.�9/5�7/2+�/.�)335%3�35#(�!3�-/"),)49��0/,,54)/.�/2�(/7�!�#)49�/&�4(%�&5452 %�7),,�7/2+�

9/5�#!.>4�$/�3/�7)4(/54�$)3#533).'�)4�7)4(�05",)#�!54(/2)4)%3��#)4)%3��2 %')/.3��%4#���(%.�!$$�).�9/5.'�#2 %!4/23

/&�34!24503�7(/�!2 %�!,3/�).4%2 %34%$�).�4(%3%�)335%3���,53��!24)343�7(/�#!.�"2).'�!�#2)4)#!,�!.$�/",)15%�%9%�4/

4().'3��).30)2 %�/4(%23�!.$�')6%�!�.%7�)-0%453�4/�#2 %!4)6)49�� %�4().+�4(%3%�0%/0,%�#!.�,)6%�!.$�7/2+�).�4()3

30!#%��!.$�4(2 /5'(�4(%)2�$)6%23)49��#2 %!4%�3/,54)/.3�4(!4�(!6%.>4�% 8)34%$�"%&/2%�@�3!93�� )%../4�

� 2/6/#!4%523�).�� 2/6%.#% 




� )%../4�-!.!'%3��(%��)6%��!�'2 /50�/&�9/5.'�4!,%.43�).�2 %3)$%.#%�&/2�3)8�-/.4(3�!4�!�4)-%�7(/�(%,0�#!-0%23

�490)#!,,9�/.�3)4%�&/2�!�&%7�$!93�4/�!�7%%+��4/�053(�4(%)2�#2 %!4)6%�4().+).'�!"/54�!�02 /*%#4��"5),$�02 /4/490%3

!.$�4%34�3/,54)/.3��?�4>3�2 %!,�#/,,%#4)6%�7/2+�!.$�#2 %!4)6)49��0!24�/&�4(%�:%)4'%)34���%/0,%�#/-%�4/�7/2+�7)4(

4!,%.4%$�0%/0,%�!2 /5.$�4(%�3!-%�)$%!�@

�4%2!4)/.�)3�%.#/52!'%$��� %!-3�#/.4).5!,,9�% 80%2)-%.4��4%34��2%B.%��-/$)& 9��4%34�!'!).��!,,�4/�+ %%0�)-02/6).'

!�3/,54)/.��? � %!2.).'�"9�$/).'�)3�5.)6%23!,�4/�!,,�/&�/52�02 /'2!-3�@�3!93�� )%../4�

ÒLearning by doing is universal to all of our programs.Ó
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About Steelcase+

Customer Care+
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ÒItÕs important to have the possibility to change the modularity of the space. As the groups

change the projects and activities change.Ó
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Connect With Us

Subscribe to our Newsletter

Contact Us

Legal Notices+
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